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) YTO OHNUAENAIOT s rers

1o oHn GEASOT CeropHn? B Mg e 7%

) YTO OHW BMAAT?

YTo oMM DHOAT M DaiMee ?

o 4 Bvmafwen orpysiEHan?
HexoTopbie X

Bo muoros OT APYTIAS MM, HOTOPBX
SHaHT w npobnema KB sorpar uumtaor?
Kaspersky, E TOM, UTD
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HE engaTt

) YTO OHU TOBOPAT?

Hro OHe rOBOPMAM, KOMEA Mbl MX CRsWANNT
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https://nafi.ru/analytics/ottsy-i-deti-kak-roditeli-i-podrostki-otnosyatsya-k-internetu/

2)htips://habr.com/xu/company/aktiv-company/blog/423557/

3) https://www.thinkwithgoogle.com/intl/ru-ru/consumer-insights/consumer-trends/novoe-pokolenie-internet-polzovatelei-

issledovanie-privychek-i-povedeniia-rossiiskoi-molodezhi-onlain/

4) ONpPOCHWK, 3aKWHYTHIH B 6 KNacc

https://docs.google.com/forms/d/1-2Fz25XFivedrf@s1gCx5HD9sFSzCehthNUVX6XCasVe /edit#responses
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